10 biggest mistakes

to avoid when
building a
website.
I bet you're doing
#9 right now!

RAICHEL TO THE Rescue

Do you have a beautiful website, keep looking at it,
refreshing it, and just admiring it?
It is a beautiful reflection of my heart, all your skills, who
you are and your story and it introduced yourself to the
world.
You keep refreshing it and admiring it.
The next day you can't wait for the sales to start coming
in, your phone to start ringing right away, and nothing
happens, absolutely nothing happens.
I know that feeling exactly, been there done that.
Here's why that happened.
You hired a designer, they only know how to do graphics
and layout, they don't know anything about marketing.
They only know how to make things look pretty.
But that's not why people buy things, people buy things
almost exclusively because they heard or read words
that made them want to buy things.
I have helped hundreds of brands and most of them make
the same mistakes over and over.
Here is a list of the 10 biggest mistakes I see business
owners make on their websites and I don't want you to
make the same mistakes.
Just one change can increase your conversion.

You are using
too much insider
language
Have you ever been on a website or reading a
book or sitting in a presentation and you didn’t
know what they were talking about because
they were using some insider language or jokes?
Maybe they were using names or acronyms that
aren’t familiar to you or that guests wouldn’t
know what they mean.
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The call to action
buttons are passive
No one wants to seem pushy but your call to action
(CTA) needs to be direct.
Overly polite or passive CTAs just don't get the
interest or the clicks.
Be clear, unequivocal, and convey a sense of
urgency. Using action words inspires the reader to
take the next step and gives them a clear path
forward.
A call to action is used to prompt an audience to
take a specific action
But the truth is that your conversions would tank if
you don’t create strong CTAs
Subscribe

Passive CTA

Submit
Learn More
Sign Up

Get a free savings assessment
Strong CTA

Start a 7-day trial for $7
Get started – it’s free

The CTA buttons are
not repeated down
the page
Keep your CTA above the fold
A fold is the part of your website that visitors
see before they start scrolling.
It’d be a waste of website real estate to hide
your call to action in a place other than the first
part of your website that visitors see.
You can still use images, logos, and other
graphics along with your CTA above the fold.
But keep your CTA's going down the page
because there are 3 different types of people
that will buy.
The one's who know exactly what they want
will buy at the top.
The one's who need more convincing will buy
in the middle.
The ones who have to read everything before
they decide to buy.
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You are using
too many words
in the header
The best way to write a good headline is to keep
it simple and direct. The customer wants to
know exactly what your product or service is in
layman terms.
Adding too much to your headline, giving away
all the information in the headline will not
create curiosity and make people click, they
already know everything they need to know just
in the headline.
Needless to say, there is much debate as to how
long a headline should be. Here are some of the
guidelines which I consider as being most
useful:
8 words (according to The Guardian)
62 characters (according to Kevan Lee)
81-100 characters (according to HubSpot
and Outbrain)
Good Headline examples:
The X Best Ways to Get _______ Without _______ ...

The images don't
relate to the
product or back
up the words
used on the page
Images tell a story, they invoke feelings, ever
heard the phase: Images are worth a thousand
words. You absolutely have to get the images
right or you will confuse your potential
customer.
If you are selling coaching services but your
images show a dog walker, that is not a clear
message.
Another important point about images is,
if you can't find any that work, just use a happy
person that relates to your audience.
The idea of the images is to show the end result
that your customer will achieve.
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The language is
cute or clever but
not clear
Go to the homepage of your company’s Website, and
read the copy aloud.
How does it sound?
Like a pushy salesperson? Cute and clever, but
unclear?
Avoid words that almost no one understands.
Cute or clever words are only cute to you.
They offer no value to the customer and do not
convey a clear message of what you are selling or
convey an action.
Your message has to be clear and answer these
questions:
What is the problem you solve?
How does your customer feel after you solve their
problem?
How does somebody buy your product?
Was there any unforeseen value added to your
customers life when they bought your product or
service?

The site does not
promote a lead
generator
Are lead generators worth it?
So is it worth the effort?
A quick online research revealed yes!
Companies with mature lead generation and
management practices have a 9.3% higher sales quota
achievement rate. (Source: CSO Insights).
Lead generation is a process that builds visibility,
credibility, trust, and interest from a specific group of
people (potential leads).
So by focusing on lead generation, it can help drive
traffic from high-quality prospects. And with highquality prospects comes high-value customers.
In other words — more revenue for your business.
With proper lead gen strategies, you can grow your
business and the lifetime value of each customer.
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You are using a
slideshow and the
text changes are
too fast and it
frustrates the
potential customer
In my opinion: Slideshows are not effective —
Studies have shown that people look at and take
action only on the first slide. ...
Slideshows are a blindspot — multiple eye tracking
tests show that slideshows get little attention by
website users.
Users just “gloss-over” these very important sections
of your website.
A better solution is to use a static image.
Many brands moved to using static images e.g Apple,
Forever 21, etsy.com etc.
The static front image is more effective because: It is
easy to understand. You only have one slide with one
call to action button.

You are telling your
story rather than
inviting customers
into a story
You're wasting everyone's time telling your company's
story?
Frankly, nobody gives a flying squirrels sphincter
about your company's decision-making process, All
your accomplishments, your cat, etc... which is
basically the equivalent of "how I spent my summer
vacation."
in business, it's never about you. It's always about the
customer.
Your website is not a place where you boast about
yourself, your website is a place where you sell your
customer a product that solves their problem and
makes their lives better.
Story example template:
We're all here tonight cause we're struggling with X
and I don't think we should have to struggle with that
anymore. I want to tell you why.
Problem - Solution - Result
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The biggest
mistake when it
comes to websites
is making them
too complicated
It is absolutely possible that a website can be a
beautiful work of art and still make incredible sales...
With that said most businesses spend thousands on a
website, that is ultimately a beautiful piece of art and
doesn't create sales at all.
If your website survives the first 5 seconds, users will
look around a little longer. This translates into
building a relationship with your customer and
growing your business or losing that relationship and
a decline in your business.
You want to use words that will pique your customers
curiosity, which in turn they will get curious about
your product or service.that might help them survive
or thrive.

Your website should be a sales machine!

Most businesses need a website that serves a single
purpose: "Is to Creates Sales"
A great website can be worth hundreds of thousands or even
millions of dollars...
You absolutely have to get your challenge right!
Let us help you save time and money when it comes to building a
website by doing it for you with our proven framework.

How We Make Magic For You.
in three simple steps

START A PROJECT

WE CREATE A PLAN

YOU MAKE MONEY

Click the button below to start a
project. We'll ask you a few simple
questions to get you started.

While we have a proven process,
we also create everything from
scratch just for you.

Our goal? Make you money. Your
job is to enjoy it.

START A PROJECT

START A PROJECT WITH RAICHEL TO THE RESCUE and learn how you
can build a sales machine!

raichel@raicheltotherescue.com | 954-536-4321

